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Youth Opinions of Where Technology is Headed

Youth Opinion of Why Technology is Moving in a Positive Direction

Nether- South United United Middle Nether- South United United
. Brazil Canad: Indi: ) * i i
Australia  Brazl  Canada  India Japan lands Africa  Kingdom  States e nada ndia apan fast fands Arica Kingdom _ states
. N N Apps and devices that get faster,
Generally think technology is moving 45, an ) - - so - 1% — 0% e e e 45% 49% 9% 7% 5% 2% 51% 45% 59% 61%
in a positive direction
Neutral / unsure 3% 8% 39% 4% 6% 20% 32% 28% 20% 1% More choices / something to meet the 575, 38% 6% 37% 3% 3% 6% 37% 51% 60%
needs of just about everyone
Generally think technology is moving % - % % 9 1y 5% e 155 o Innovation / the next big breakthrough g a0% 7% 1% 32% 6% 7% 3% 51% 7%
in a negative direction could drastically improve lives.
Narrowing digital dividz / expanding 41% 27% 37% 27% 24% 28% 35% 27% 31% 37%
access to information, services, etc.
Free or *freemium’” access to many 27% 39% 25% 31% 25% 37% 33% 17% 25% 37%
apps and services
conses rom Sau Arbia and Ui Arb it Widde st e inclades esonses rom 5t A and Uried v Emirares
ComgTia, Source:Comp'stema S—— Comgma Soucec .
Youth Opinion of Why Technology is Moving in a Negative Direction Youth Consideration for a Career in Technology
Middle  Nether-  South  United  United
; ; . Middle  Nether-  South  United  United
Australi Brazil Canad: Indi 1 East* I Afri Ki
ustrala re nada ndi apan ast fands rica ingdom states Brazil Canada India Japan East* lands Africa Kingdom States
Lack of privacy / control over personal I
o 67% 6% 63% 1% 4% 0% 50% 53% 67% 67% Corently consdering fechnology 353 g . a0 o s - - 200 - -
career option
Lack of civility online / cyberbullying 47% 45% 49% 34% 59% 38% 43% 38% 52% 53% Had considered, but no longer 30% 20% 30% 20% 37% 23% 20% 21% 35% 36%
Growing cybersecurity risks s8% 35% 7% 3% 35% 38% 39% 39% s5% 3% May consider in the future 28% 31% 25% 19% 25% 27% 33% 27% 31% 26%
No current or future consideration at
Apps and devices becoming too much gy, 33% 51% 5% 32% 43% 3% 43% 45% 54% this point o e e o % e e e o e
of a distraction / too addictive
Not sure 12% 1% 17% 29% 23% 20% 13% 18% 9% 13%
Too much adverti 37% 23% a1% 25% 33% 38% 3% 27% 37% 35%
commercialization
Growing digital divide / some have 23% 29% 2% 13% 16% 2% 15% 2% 15% 17%
access to technology and some do not
Wi st reion ncudes responses rom Sudi vabiaand United Ava Eiates “Ndle £t egio include esponses rom S Avabiaand Ui Ar Emicates

Youth Consideration for a Career in Technology

vein  Livein Live in
Male Female Age13-15  Age16-18 large City Medium City Small City
Currently considering technologyasa  3q, e - - - o -
career option
Had considered, but no longer 1% 10% 9% 13% 12% 10% 9%
May consider in the future 27% 28% 28% 26% 28% 31% 24%
No current orfuture consideration at % 3% % 3% % % 5%
this point
Not sure 16% 17% 20% 13% 13% 17% 20%
MidleEas region ncudes responses rom Saudi Arabla and United Arab Emiate

Soutce; CompTIAsIntemational Youth Perspectives of Technology and Career

ComgTIa.

Youth Interest in Specific Fields of Technology

Live in Live in Live in
Age1315  Age16-18  largeCity Medium City ~Small City

Male Female

Designing video games 37% 21% 30% 20% 32% 26% 28%
Designing apps for mobile phones 25% 25% 23% 27% 29% 24% 2%
Designing web pages 21% 25% 2% 2% 23% 2% 2%
Working in emerging tech (i.e. Al, robotics) 2% 15% 20% 19% 23% 18% 17%
Applying technology to solve problems in 0% 0% 8% 1% 2% 0% 6%
healthcare, education, environment, etc.

Running my own technology business 24% 10% 7% 7% 21% 16% 13%
Working in cybersecurity 2% 13% 16% 18% 19% 15% 16%
Working to help others use technology 18% 12% 15% 16% 18% 12% 16%
Working with data / data scientist 15% 13% 12% 15% 16% 1% 13%
None of these 23% 35% 32% 26% 25% 31% 33%

*MidaleEas region ncudes responses rom Saudi Avabia and United Arab Emirat

Incidence of Receiving Encouragement to Pursue a Career in Technology

Middle  Nether-  South  United  United
Australia  Brazil  Canada  India  Japan  East* lands  Africa  Kingdom States

Yes aa% a7% 43% 58% 25% 21% 3a% 57% 50% 55%

No 4a% 41% 39% 2% 43% 37% 21% 3% 38% 39%

Not sure 12% 12% 18% 18% 31% 2% 25% 10% 12% 6%

“Midele East egion includes responses from Saudi Arabia and United Arab Emirates

ComgTia. Source: CompTIAsIterna echrology and Careers

Youth Perceptions of Challenges to Pursuing a Career in Technology

Middle  Nether-  South  United  United
Australia  Brazil  Canada  India  Japan  East*  lands  Africa  Kingdom States

Feldof technology istoocompetitive /e, v am ww  ow sk o ok aw uw
too difficult to enter
Cost/ lack of affordable schooling / 27% % 3% 2% 0% 9% 3% % 3%
training options
Lack of preparation / exposure to 35% 25% 20% 21% 30% 27% 2% 26% 17% 33%
technology in high school or college.
Limited job opportunites in 35% 20% 24% 26% 15% 19% 7% 32% 40% 24%
technology in my local area
Lack of mentors / guidance inhow to 579 2% 26% 2% 18% 2% 17% 25% 25% 29%
pursue a career in technology
Challenge of balancing schooling / 20% 2% 20% 12% o% 17% 18% 21% 2% 23%
training with work and life
ComgTia. Soutce: CompT's tematonal YouehperspectvesofTechnolog and Careers
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Youth Perceptions of Challenges to Pursuing a Career in Technology Perceptions of Confidence Gap as a Factor in Discouraging Pursuit
of a Career in Technology
Live in Live in Live in
n i Middle  Nether-  South  United  United
Male Female  Age13-15 Agel6-18 Large City Medium City Small City Australia__ Brazil _ Canada _India _ Japan  East®  lands Africa _ Kingdom _States
Field of technol titi finit i i
prorbiapisoniiitahet ) 2% 27% 31% 32% 28% 26% (D;';:':E‘v afactorin pursuing a tech 9% 7% 6% 2% % 2% % 0% 1 0%
Cost / lack of affordable schooling / 30% 28% 27% 31% 33% 2% 25% Probably a factor 27% 23% 39% 23% 35% 26% 28% 33% 35% 32%
training options
Lack of preparation / exposure to 0% a5 24 P 30% 3% 255 May or may not be a factor 35% 31% 29% 30% 40% 22% 33% 27% 32% 31%
technology in high school or college
Limited job opportunities in 2% 3% 2% 26% % e e Probably not a factor 8% 5% 7% 9% 5% 16% 13% 1% 1% 9%
technology in my local area
. Definitely not a factor in pursuing a 1% 13% 9% 15% 1% 13% 13% 1% 5% 10%
Lack of mentors / guidance in how to 23 23 22 24% 26% 2% 2% tech career
pursue a career in technology
Challenge of balancing schooling / 0% 20% 1% 1% 20% 0% 0%

training with work and life

“MiddleEast reglon includes responses from Saudi Arabla and United Arab Emirates.

ComgTlA ‘Source: CompTh . ComgTiA
Specific Facets of Confidence Gap Discouraging Pursuit of a Career Youth Awareness and Concern Over Possible Job Displacement
In lechnology Due to Automating Technologies
Middle Nether- South United United Live in Live in Live in
Australia  Brazil Canada India Japan East* lands Africa  Kingdom  States Incidence of seeing/hearing reports Male Female  Age13-15 Age16-18 LargeCity Medium City Small City
Fear of failure / starting something and e, e e e 1o s s - s o Yes 64% 64% 61% 66% 66% 66% 60%
not being able to finish it
No 20% 20% 20% 20% 20% 18% 22%
Concern over lacking certain skills,
Concernover ki e s% ww am om o aw ww wm o om om e ot . o e e e e
Fear of starting too far behind others / 35% 39% 31% 20% 2% 20% 31% 25% 36% 40%
not being able to catch up. Live in Live in Live in
Level of concern Male Female Age13-15  Age 16-18  Large City Medium City Small City
Fear of the unknown 32% 27% 33% 25% 25% 22% 17% 39% 29% 30%
Very concerned 24% 23% 25% 2% 25% 23% 21%
Concern over working in technology 33% 21% 26% 20% 20% 21% 23% 14% 29% 22% Somewhat concerned 40% 43% 40% 43% 42% 41% 41%
‘without a 4-year college degree
Not that concerned 20% 15% 16% 19% 17% 17% 18%
Concern over the negative stereotypes 25% 19% 2% 15% 7% 2% 20% 13% 25% 2%
of “tech culture” Not sure 16% 19% 19% 16% 15% 18% 20%
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